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September usually marks the end of summer for most of us. As we return to our desks after a good
summer break, our Chamber starts doing its utmost to continue the high level of activities. We
organised a networking event ®eptember 17th, 2008, dtheSofaHotels & Residences Istanbul.
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capital growth solutions

Capital Growth Solutions Ltd,
wdzYStA /FR® bASE Yyl
b A 6 | yigiahbbl A urkey
T:+90 212249800
F:+90 212245888
m.lancaster@capitajrowth-solutions.com
www.capitatgrowth-solutions.com

NEWS FROM OUR MEMBERS

Capital Growth Solutions Ltd, registered i
the British Virgin Islands and established

Budapest, Hungaryin 2002, is an experi-
enced, dynamic company, meeting the need
of internationally mobile expatriates.

Our strong relationships with numerous fi
nancial institutions allows us to offer totally
independent, impartial advice with compre-
hensive personal service.

We believe that successful financial plannin
requires not just initial advice but more im

n -Having access to the Top Financial Services
and products available.

-To have the most efficient, effective, tailor
Smade investment strategy based on Your
current situation, in order to reach Your

goals.
-To work hand in hand with a Financial Insti-
tution that is devoted to Your financial well
being.

g -To provide you with Competent Profession-
als who are personally available to assist You

portantly a continuous and ongoing line of and who are continuously devoted to all Your

advice and service.

We believe in establishing a long term rela
tionship with all our clients. This enables us t
provide regular updates, reviews, changin

circumstances and ensures our clients are ¢

course to achieve their personal objectives.

Capital Growth Solutions, is headquartered

financial needs.

_-To provide You with security, confidence and
confidentiality in order to give Yopeace of
mind when working with Us.
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SERVICES OF CGS
n - Asset protection- Capital Investment

Budapest, Hungary, directly servicing the CEEVOrigages and Property Investmentduca-

marketplace as well as servicing clients wh
have moved further afield remotely.Addi-
tional we service Turkey, the Middieast, and

Africa from our second office in Istanbul,

o tional Fees planning

- Life Insurance and family protectioriTax
Advice - Retirement PlanningRegular Sav-
ings Schemes

Turkey. CGS continues to provide independ-- Offshore Wealth ProgramsCorporate
ent financial advice drawn from professionals pension ProgramsOffshore company set
with a wealth and diversity of accumulatet? ups and advisory services

experience in the global financial markets.

We work with professional Expatriate clients

on an ongoing basis who benefit from ou

Martin Lancaster
Regional Director

combined knowledge and extensive experi- 1urkey, Middle East and Africa

ence. So, whether you are a Hieng Expatri-

ate or this is your first time abroad, we be-

lieve we have the skills and expertise to he
you.

As our client, you will receive high levels of sg
wice from ghe fysEtinm 94 centagt pswie v

first get together to establish what is your cur-

rent financial situation, what your goals are

both long and short term, what steps you are

taking to reach them, and then we will deter

P we base our approach on three simple funda-
mentals which will service your needs best:

Independence, Service & Administration,
Security.
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mine if CGS can assist you with a plan to help

you reach those goals.

CHANGE OF LAW REGARDING PROPERTY

ACQUISITIONS OF FORE

The Turkish Government, following the Pres
dent's assent to the new legislation, has lifte
the suspension on title transfers to foreign
nationals and foreign companies. The late
circular sent to the local land registry office
by the Ministry of Public Works and Settle
ment has set up some guidelines as to ho
the amended Article 35 of the Land Registrie
Act and the new Article 36 has now bee
implemented.

Reciprocity Principle

The all important reciprocity principle re-

IGN NATIONALS IN TURKEY.

-t KS LINAYyOALX S OFy o658
4 national who is buying a property in Turkey
will be subject to the same conditions or
st restrictions as a Turkish national wishing to
s buy property located in his country of origin
-g2dAd R 6S adzomaSOoG G2 d¢
wrelevant in situations where a foreign na-
»stional acquires land by inheritance, i.e. under
n a Will or by way of legal succession.
The Circular mentions two separate lists,
namely List A and list B which respectively
specifies the nationalities that can and cannot

mains crucial in determining which nationalir purchase land in Turkey. Both the UK and

ties may or may not acquire land in Turkey.
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Ireland are in List A.
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SIZE RESTRICTIONS That is to say, the new legislation has intro-
duced a clearance system for such compa-
The size restrictions which apply to foreign nies, which is very similar to that which has

nationals and foreign companies are still been applicable to foreign national individuals

relevant. The total size of land an individual, since early 2006.

company or otherwise, may own within the rqreign companies and foreign national indi-

boundaries of Turkey cannot exceed 2,5 N€C-;iqals will not be subject to any of the above
tares (25,000sqm). conditions or restrictions when a charge is
Paragraph 7 of Article 35 provides that it will being registered on a land in Turkey in their
be for the Turkish Board of Ministers to spec- favor.

ify the areas which are not open to foreig

ownership due to their strategical, natural, ACQUISITION OF LAND
KAAG2NROFE SGO0d yl i dNRPrNEE YE 2y
total area that will be open to foreign owner

ship will not exceed ten percent of the size of 114 ew legislation,
land which has been subjected to develop- distinction between the nationals of List A

ment plan(s) (i.e. allocated for residential, g | st B countries. Any property acquisition
commercial, social or industrial use). The p, 5 national in List B will be subject to man-
previous ratio was 0.5 % of the total area of datory disposition of that property. That is,

}he town. the owner will be expected to dispose of the
By way of illustration, if the total area of & property. If he fails to do so within a certain

town is 250 square miles and 100 square period of time the property will be sold by the

miles of land has been subject to develop- state.

ment plan(s), the total area that will be oper
to foreign ownership will be 10 square miles.

BY WAY OF
S ail26yés

in this regard, draws a

The acquisition of land which a national of a
List A country may inherit under the laws of
succession, i.e. automatically, will not be
LEGAL ENTITIES' RIGHTS OF subject to any restrictions or conditions. He
ACQUISITION OF LAND IN TURKEY| may take the ownership of such assets even if
they are located in an area allocated for agri-

Turkish companies which have foreign share-cyitural use, or they are bigger than 2,5 hec-
holders, foreign companies and foreign unin- tgres in size.

corporated entities are all subject to different If he is not acquiring the same assets under
rules in relation to acquiring Turkish land

L YAYO2NLERNI GSR Sy dAl ;th%’j"ﬁ "fd'ijﬁ S‘ﬁ‘ic%zs'g”ggthjﬁd%ﬁheﬁ f ;
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urkeyForeign companies duly Incorporgtec restrictions set out in the first paragraph of

under the laws of their respective countries Article 35.

as the Act puts it, may acquire land only un-

der certain Turkish pieces of legislation,

namely Encouragement of Tourism Act, In- The Land Registries across Turkey have re-

dustrial Zones Act and Petroleum Act. ThUS, itstarted processing app”cations Concerning

is not possible to use an English company as goreign nationals as of 18.07.2008 as in-

vehicle for property investment. structed. Therefore, military clearance appli-

The new Article 36 has dramatically changedcations will be processed as usual and title
the area of law concerning the property act transfers to foreign nationals will be com-
quisition of Turkish companies with foreign pleted in accordance with the new legislation.
shareholders. Previously, such companies
were regarded no different than Turkish com| AS the Circular suggests, relevant ministries
panies which were owned by Turkish nation- will by way of statutory instruments clarify
als. They could buy land in Turkey with no the implementation of Article 36. We will
further conditions or restrictions to those| UPdate you as and when such secondary
which applied to Turkish owned companies. 'egislations are introduced.
Now, however, such companies will be al-
lowed to acquire land in so far as such acquj-!f You have any queries regarding any of the
sition is in line with its area of activity specit above, please do not hesitate to contact us.
fied in their memorandum and articles of| Alternatively, please visit our website for
IMISON & CO| association. For example, a Turkish companyJPdates.
with a foreign shareholder will not be allowed
City Tower, 40 Basinghall Stregtto buy agricultural land if its line of business is Coskun Yorulmaz
London EC2 5DE selling medical equipment. Turkish Lawyer
T: + 44 (0) 20 7448 4860 The acquisition of such companies of any land Head of Turkish Law Department
F: + 44 (0) 20 7448 4861 which is in a prohibited zone or special secu-

mail@imisonnotaries.com rity zone shall be subject to the approval of

www.imisonnotaries.com| the military authority or the governorship of
that area, respectively.
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INTEGRAL DESIG

¢S6OATARS al Ko |
94/2, 34365 AOE A
T:+90(212) 23201 1

bilgi@tumlersiktasrm.com
www.tumlesiktasarim.com

8
F:+90 (212) 232 01 18 _

Understanding the continuous need of inver
tion (conceptual innovation) for a sustainabl
leadership in our model of economy, Integral

5834A3dy Aa
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Looking beyond existing objects and proce
dures, the Integral Design takes the challen

of addressing the real rock bottom reasons
any expressed or felt need, diagnosing

along the life quality spectrum in a topic

defining process.

An array of different approaches is induce

by interactive creativity sessions, where em

tional, spiritual and pragmatic visions mee
the feedback from solid scientific and technc

logic background in a synergetic process
conceptualize paradigms, the substance f

nglnal business, economic leadership and

2 foripgompejjtion/fiee magkegt.p y | &
A trilo-lg-]yaoﬁ‘J Jeglfgg ggrtvices:

Industrial product design + engineerin
design
- Graphics design ( corporate identity, web)

{2

- - Architecture concepts (structural and inte-
rior)
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Firms, companies and institutions projects of
which taken parts in are:
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- Proteksan turquoise yachts inc
-TFalk NPY NaaN RSaady
- Tetas a.s.

- Inventors network gmbh

- Zoom t.p.u.

- Trexta

- MG design

- Bottega + ehrhardt arkhitekten
-Temsa a.s

- Item produkt design

- Frauenhofer institut

- Daimlerchrysler
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OISE LANGUAGE COACH

81-83 Hills Road, Cambridge, CB2 1
United Kingdom

T:+ 44 1223 321084

F: +44 1223 355079

cambridge@oise.com
WWWw.oise.com

The OISE approach works on achieving lanAll participants are immersed in an environ-
guage fluency through a combination of in- ment conducive to serious, concentrated

tensive lessons, personal coaching, guid

a dedicated language learning environment
the heart of Cambridge.

pany personnel sponsored by their firm. Th
teachers at OISE are accustomed to design
challenging programmes which meet th
needs for fast and accurate language. Engl
coaches at OISE are qualified in both Engl
and business. Many of them have substanti
corporate backgrounds gained in a range

business environments including legal, finap-
cial, pharmaceutical and manufacturing.

at OISE Cambridge:

al ff i S OK Spxehareds Sffeddd
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Ralph Herrfurth, Head of Sales at Cycos A
Germany said of his experience:

G¢KS gK2fS GSIY Aa ¢
@stomeroriented. A very nice, friendly at-
LY 28 LKSNE ®¢

OISE distinguishes itself by being the o
language training organisation to specialis

courses.

selfstudy and performance monitoring within

The majority of course participants are com-

Torunn Kvinge, a university researcher from
Norway commented on her study experience

stimulating discussions and gave me the

edstudy. OISE students share the same aims and
the same commitment to learning. Further-
n more, since OISE only teaches a language in
the country where it is spoken, the partici-
pant is obliged to speak, listen to, read and
write the language all day long. This powerful
€ combination of structured learning within the
N%chool and spontaneous language acquisition
® outside ensures that the participant achieves
Srr"]nis or her language learning ambition.
S
8l os of nationalities at
PP oISE Cambridge
January zPresent 2008

French  35%
German 20%
Italian 14%
Austrian 6%
éSgapqh 4%
Russian 4%
Japanese 2%
Korean 2%
GSwiss 2%
Polish 1%

Azerbaijan (3 students)
Brazil (3)
Czech Republic (1)
Finland (1)
Greece (1)
Croatia (1)
Hungary (2)
Iran (1)
Holland (1)
Norway (2)
atar (2
ST NUTRSE T § By (ﬂ\r)a(biaf(S) Py R

of students Sweden (1)
this year so far
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exclusively in the provision of intensive
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network of designers, engineers and archi-
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corus

" Corus Group"is a subsidiary of " Tata

Steel" , the world's sixth largest steel pro
ducer. With a combined presence in nearly &
countries, theTata Steel Group including
Corus, Tata Steel Thailand and NatSteel A
has approximately 80,000 employees acro
five continents and a crude steel productio
capacity of over 28 million tonnes.

Corus is Europe's second largest steel pr
ducer with anannual revenues of around £12
billion and a crude steel production of over 2
million tonnes, primarily in the UK and th

Steel plays a crucial role in the safety per-
formance of today's cars. The key properties
0 of steel- strength and ductility, are able to be
modified to suit each application. Corus is
siainvolved in the full automotive product cycle,
ssfrom concept design, materials selection,
1 manufacturing feasibility, prototyping,
through to pilot and full volume production.
_ Steel remains the world's most recycled engi-
neering material, and a new generation of
p advanced high strength steels are empower-
. ing carmakers to manufacture lighter and

Netherlands Corus comprises three operating mMore fuel efficient cars. Corus continues to

Divisions, Strip Products, Long Products a
Distribution & Building Systems and has
global network of sales offices and servic
centres, employing around 42,000 peopl
worldwide.

Corus is a leading supplier to many of th
most demanding markets around the worl

including construction, automotive, packagd-

[ hw! {
/ dzY KdzZNA & SiG / F R
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b 2 @urgsls dctioel
¢ I 1 &An¥ 2nergy@niatkef fodail & gas recovery,
T:+90 (212) 241 5700 transportation, drilling & excavation, process-

ngmake a contribution to a sustainable society
a by working towards sustainable practices in
e the development, manufacture and use of its
e products.

Corus aims to create value by offering a dif-
e ferentiated product range supported by unri-
j valled customer serviceCorus is represented
in Turkey through " Corus Celk Ti-

ing, mechanical and electrical engineerin
metal goods, and oil & gas. With innovatio

, caret A.S." based in Istanbul established in
n 1987) Corus Celik Ticaretacts as a bridge

and continuous improvement at the heart of Detween local customers and foreign ste

its business performance

As global demand for key energy sources.

increases, Corus plays an essential role
their extraction and distribution. Whether oil

and gas recovery, refining and distribution,
power stations or the capture of renewable
energies, Corus products play a vital part.
Supply requirements are often technically
demanding, reflecting the varied and often

hostil vironments into which they are
4eBpled] V.

p
lindkolz@d in suippllirg Tt

F: +90 (212) 241 6366 ing and production.

yavuz.akin@coruscelik.com The steel products manufactured by Corus

www.coruscelikcom

are ideal materials for vehicle manufacture.

suppliers, mainly Corus Group companies.

Corus Celik Ticaret alsodtfarojects and Trad-

inng operationswhere third party volumes are
sourced and sold.

We believe that all our activities can be un-
dertaken safely and we will never compro-
mise safety. We will conduct our business in a
way that ensures the health and well being of
our employees, contractors and any person
affected by our activities. We know that con-
tinuous improvement of our health and
safpty performance is essential for a success-
ful company. Everyone in Corus has responsi-
bility for their own and others' health and
safety, but overall accountability rests with
management.

L @dd 1t 1Py

Managing Director

al

#/1 - % ! . $

Turkish fruit and vegetable export valuesl5" Anfas FoodProduct, proved that it cre-
increased28%in 2007. Fresh Antalya exhibi-ates a big market in Antalya City, where re-
ton collected importent fruit and vegetable mains its importance of being an access point
producers, logistics and storehouse groupbetween Europe, Russia, Middle East and
with the market professionals and decisionNorth Africa.Compared with last year Turkey
makers.At the second year of the exhibitiorraised its export number22%at the first half
Fresh Antalya ha@44%increase at the for- of the year.As a qualified producer and ex-
eign visitors. porter Turkey is the place for trade profes-
sionals. In the year 2008 we host&9.500
Fresh Antalya has been held @900 sqm professional visitors form34 countries.To
space with132 participating companies and present the better, we will continue our jour-

5850visitors in Turkey which has a high rankey hetween # and 7" of February in 2009.
at World Fruit and Vegetable Production.

%80%2) %. #% 4( % " %34 7(%2% ) 48

L aNFAS

Antalya Fuaralik isletme ve Yatiim A.$. ==

) ) ) Have you made your reservation and booking
Anfas Fresh Antalya is becoming an intergpr 16" Anfas FoodProduct Fair in which more
tional meeting point, collects all professionalshan 35.000 professionals with approx.303
of fruit & vegetable trade market. companies meet in an area of 40.000 sqm?
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